UNIVERSITY OF MAINE

JOB DESCRIPTION 

TITLE: 

Innovation Marketing and Communications Manager
DEPARTMENT: 
Strategic Partnerships, Innovation, Resources and Engagement (SPIRE) 
DATE:   

October 2023
REPORTS TO:  
Associate Vice President of SPIRE  
PURPOSE: Under minimal supervision, this position is charged with developing and executing strategic marketing and communications for the Office of Strategic Partnerships, Innovation, Resources and Engagement in close coordination with the Division of Marketing and Communications. The Manager will create a marketing and communication plan to generate awareness of the University’s innovation and economic development resources and impact with internal and external audiences, including faculty, staff and students, government, businesses, media, and partner organizations.  
ESSENTIAL DUTIES AND RESPONSIBILITIES: 
· Serves as an advocate responsible for advancing the university’s role in innovation, economic development, and strategic partnerships through effective communication and relationship-building with various internal and external constituencies, ensuring the appropriate direction and coordination of key communications that reflect the highest degree of quality, consistency, integrity, and effectiveness and that are targeted to inform, educate and garner support on behalf of the university. 
· Develops marketing content to increase awareness of the university’s research and commercialization services and facilities as well as to promote technology commercialization opportunities.

· Creates relevant and engaging content highlighting the university’s innovation and strategic partnership activities, including but not limited to, feature articles, news releases, social media posts, email newsletters, reports, and web site articles.  

· Creates and executes a strategic communication and marketing plan related to the service and economic engagement mission of the university and the University of Maine System to build awareness, persuade outcomes, inform policy and decision makers across the state and beyond.

· Works with faculty, students, staff and the Division of Marketing and Communications to identify newsworthy stories and develop a strategy for outreach.
· Maintains web sites associated with SPIRE and the Foster Center for Innovation.
· Assists with events and tours to engage important stakeholders such as business leaders, federal and state government officials, funding organizations, and community partners.
· Develops annual communication and marketing budget.

· Conducts and uses customer-focused research to identify public learning needs and preferences, demographic trends, technological use and preferences, effective communication methods, and public perceptions of UMaine.
· Perform other reasonably related duties as assigned. 

KNOWLEDGE AND SKILLS QUALIFICATIONS: 

REQUIRED:
· Typically has the education associated with a Bachelor’s degree in a field that develops strong written communication skills, and at least seven years of directly related work experience, or an equivalent mixture of postsecondary education and relevant work experience. 

· Extensive experience creating, editing and managing highly informative and engaging content across different mediums. 

· Knowledge of and experience with current and emerging communication technologies. 

PREFERRED: 

· Master’s degree. 

· The position requires self-direction, innovation, and vision, demonstrated ability to collaborate, as well as the ability to understand complex matters and devise successful strategies and the skills to readily resolve problems and issues.

· Significant previous work experience in marketing, outreach, journalism or public relations. 

· Extensive experience in managing change, prioritizing, and managing multiple complex activities in a time-sensitive changing and fluid environment, and meeting deadlines with strong attention to detail and a high level of accuracy and quality. 
· Excellent interpersonal skills and demonstrated excellence in interacting professionally and fostering solid partnerships both horizontally and vertically across many internal and external constituents and groups. 
· Experience in making administrative and procedural decisions and judgments on sensitive, confidential issues, to use independent judgment, and to manage, preserve, and impart confidential information.

· Proven analytical/market research experience, knowledge and skills.  Experience gathering data, compiling information, preparing reports, and maintaining records.  
· Proficient skills in the use of word processing, spreadsheet, database management, and presentation software.  
· Demonstrated success achieving measurable outreach and marketing objectives. 

· Proven interpersonal, small group and public communication skills. 

· Demonstrated success working with diverse internal and external constituencies. 

· Ability to travel normally requiring a valid driver's license. 

WORKING ENVIRONMENT/DYNAMICS: SPIRE facilitates strategic partnerships with businesses, community, and government partners. It manages commercialization and entrepreneurship activities, intellectual property and technology transfer, and service contracts with industry. Flexibility, excellence, and passion are vital qualities within SPIRE. This position has frequent contact with University of Maine constituents such as federal and state lawmakers as well as business and community leaders. Work takes place in a typical office environment and various University and public event facilities throughout the state.
WORK SCHEDULE: Normal University of Maine business hours are Monday-Friday 8:00 a.m. – 5:00 p.m. Work outside of normal business hours will frequently be expected to fulfill the needs and duties of this position.
POSITION TYPE: This position is a full-time regular, fiscal year professional position.
SCHEDULE FOR EVALUATION: In the initial six months of employment, and annually thereafter in accordance with the UMPSA agreement. 
JOB FAMILY/SALARY GRADE: 17/05.
Appropriate background checks will be required.

All UMS employees are required to comply with applicable policies and procedures, as well as to complete applicable workplace related screenings, and required employee trainings, such as Information Security, Safety Training, Workplace Violence and Sexual Harassment.

